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Workshop Series with Professor Stewart Clegg 

Dates: 30-31 October and 2 November 2018 

Times:  09.00-17.30 

Venues: 30-31 October: The Brew Room, Radisson Blu Hotel, No 1, The 
Light, The Headrow, Leeds, LS1 8TL 

 2 November: The Woodhouse Suite, University House, 
University of Leeds 

Course overview: 

Key benefits of the seminar:  

• Establishes a comprehensive understanding of philosophy of science 

• Provides an overview of different qualitative methods for data collection and analysis 

Initiates a dialogue of publishing strategies and practices 

Day 1: Investigating power: how the philosophy of social science matters  

• Power relations are the essence of organization, both intra-organizationally and in inter-

organizational relations. Yet, they are often not treated at all or treated superficially in 

Management scholarship. The seminar will: 

• Demonstrate the reliance on implicit philosophies of science of much thinking and 

writing about power 

• Critically interrogate the paradigms debate 

• Demonstrate the limitations that paradigmatic assumptions and more or less implicit 

philosophies of science can impose when framing research investigation and doing 

analysis 

• Cover central debates about power in the social sciences and relate them to positivist, 

interpretivist and realist approaches 

Day 2: How to do Qualitative Research 

• Comparing qualitative and quantitative research approaches 

• Different approaches to qualitative research 

• Designing a research project 

• Sensitive issues in qualitative research  

• Thinking theoretically 

• Doing a literature review  

• Risks in qualitative research strategies 

• Doing fieldwork 

• Grounded theory 

• Narrative analysis  

• Research ethics  

• Public data  

• Ethnography 

• Shadowing  

• Interviews  
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• Focus groups  

• Content analysis  

• Thematic analysis  

• Textual analysis  

• Comparative keyword analysis 

• Ethnography & texts 

• Naturally occurring data 

• Discourse analysis 

• Interpretive repertoires 

• Scripts  

• Visual imagery  

• Auto-ethnography 

• Representations  

• Credibility & risks in qualitative research 

• Reliability 

• Validity  

• Analytic induction  

• Constant comparative method 

• Tabulation  

• Generalizability 

• Writing Clinic  

Day 3: How to write, become published and make an impact 

• Writing it up 

• Introduction 

• Literature review 

• Methodology 

• Checkpoints  

• References  

• Writing as a practice 

• Checking style 

• Publishing 

• Drafting 

• Testing 

• Finalizing  

• Being reviewed  

• Responding to reviews 

• Research impact 

• Types of research impact 

• Documenting research impact 

• Impact through knowledge mobilization 

• Pathways to impact 

• Instrumental impact 

• Conceptual impact 

• Capacity impact 

• Demonstrating impact 
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Invited Speaker: 

Distinguished Professor Stewart Clegg: Yorkshire born in Bradford, raised in Elland, 

Professor Clegg is recognised as one of the world’s top-200 Management Gurus by Harvard 

Business Review. He is a Fellow of the Academy of Management where he has been recognised as a 

leading international researcher in the social sciences for his work in organisation studies and on 

power; a fellow of the Academy of Social Sciences in Australia and New Zealand as well as in the 

UK; a Fellow of the Aston Society of Fellows; an Honourary Member of the European Group for 

Organization Studies (EGOS). He has published in Academy of Management Review, 

Administrative Science Quarterly, Organization Studies, Organization Science, Human Relations, 

and a multitude of other quality scholarly journals and authored and edited many critically 

acclaimed books for which he which he has won u numerous awards, including the prestigious 

George R. Terry Award of the Academy of Management. His knowledge and collaborative approach 

to research will ensure quality advice and mentoring for researchers at all levels. 

 
Intended audience: 

Doctoral students and early career researchers in management and wider social sciences (please 

note that days 1 and 2 are targeted more at management and organization researchers). 

 
Programme 

09.00-09.30 Coffee and registration 
09.30-11.00 Session 1 
11.00-11.30 Break 

11.30-13.00 Session 2 
13.00-14.00 Lunch 
14.00-15.30 Session 3 
15.30-16.00 Break 
16.00-17.30 Session 4 

 

How to register: 

The aim is for participants to attend all three days to gain the maximum benefit from the series so 

places will be prioritised for those who can attend the full duration. Register using the orange 

button on the following link and ensure that you complete all fields accurately and include details 

of why you wish to be considered for a place in the ‘additional details’ box on the online form. 

Please also provide a confirmation that you are able to fully participate in all three days. Please 

note that we do use this additional information for selection purposes. 

https://lubswww.leeds.ac.uk/narti/events/article/qualitative-research-workshop-series-with-

professor-stewart-clegg/ 

  

https://lubswww.leeds.ac.uk/narti/events/article/qualitative-research-workshop-series-with-professor-stewart-clegg/
https://lubswww.leeds.ac.uk/narti/events/article/qualitative-research-workshop-series-with-professor-stewart-clegg/
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Event venues: 

The Woodhouse Suite, University House, University of Leeds (building number 28 on the printable 
map): 

http://www.leeds.ac.uk/info/5000/about/131/find_us 

 

Radisson Blu Hotel, No 1 The Light, The Headrow, Leeds: 

https://www.radissonblu.com/en/hotel-leeds/location 

 

Any questions about this or other NARTI training events, please contact Jo Garrick 
(narti@lubs.leeds.ac.uk) 
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